
Ch. 7 & 8

Alcohol



Alcohol Use

• What is positive or pleasurable 
about alcohol use?

• What is negative or unpleasable 
about alcohol use?



What are our basic human (psychological) 
needs?

• Hedonia • Eudaimonia



What are our basic human (psychological) 
needs?

• Certainty –
• Comfort

• Safety

• Familiar

• Steady

• Unchanging



What are our basic human (psychological) 
needs?

• Certainty –

• Significance –
• Importance in the eyes of others

• Sense of identity 



What are our basic human (psychological) 
needs?

• Certainty –

• Significance –

• Connection –
• Deep interpersonal relationships

• To be loved

• To be admired



What are our basic human (psychological) 
needs?

• Certainty –

• Significance –

• Connection –

• Growth -
• Learn

• Explore

• Experience

• Novelty



What are our basic human (psychological) 
needs?

• Certainty –

• Significance –

• Connection –

• Growth -

• Contribute –
• Belong to something bigger than self

• Adding value to others’ lives

• Uniqueness

• Special  



How does media portray alcohol use?

• How do you see the hedonic and eudemonic dichotomy and an 
expression of human psychological needs entertained in these ads?

• Determine the target audience.

• Pay attention to the images & product/logo placement.

• Note the slogans/tag lines.



How does media portray alcohol use?
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How does media portray alcohol use?
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How does media portray alcohol use?



What is the truth behind some of the ads?















Drinking & Driving

• WI has the highest rate of drunken driving in the nation

• 26% of WI adults admitted driving under the influence 

• 44,000 drunken driving offenses

• 238 alcohol related deaths
• 45% of all traffic fatalities = alcohol related

• 4,000 alcohol related auto injuries



Preventable Hospitalization

The rate of alcohol-related visits to U.S. 

emergency departments increased by nearly 

50 percent between 2006 and 2014, especially 

among females and drinkers who are middle-

aged or older,

total annual costs of alcohol-related visits 

increased from $4.1 billion to $15.3 billion 

during this time.

National Institute on Alcohol Abuse & Alcoholism.  (Jan. 12, 2018). 

Retrieved from https://www.niaaa.nih.gov/news-events/news-

releases/nih-study-shows-steep-increase-rate-alcohol-related-er-visits

https://www.niaaa.nih.gov/news-events/news-releases/nih-study-shows-steep-increase-rate-alcohol-related-er-visits


Sexual Assault

• >50% of sexual assaults involved alcohol

• http://pubs.niaaa.nih.gov/publications/arh25-1/43-51.htm

http://pubs.niaaa.nih.gov/publications/arh25-1/43-51.htm


Alcohol & Depression

• The National Comorbidity Study found that men with alcohol 
dependence had rates of depression three times higher than the 
general population; alcohol dependent women had four times the 
rates of depression

• Daley, D. C. (n. d.). The double demons of depression and addiction. Foundations Recovery Network.  Retrieved from 
https://www.dualdiagnosis.org/resource/depression/



Alcohol in Families

• Children grow up with three dangerous rules: 
• Don't trust, 

• Don't feel, 

• Don't talk.

• Weintraub, P. (June 9, 2016). A toxic brew: Adult children of alcoholics face down 
denial, but it’s a trauma they carry throughout their lives.  Psychology Today.  
Retrieved from https://www.psychologytoday.com/us/articles/200702/toxic-brew

https://www.psychologytoday.com/us/articles/200702/toxic-brew


What is a “drink”?





What’s in a Drink

• Ethyl Alcohol = Ethanol
• Fermentation process of sugars in fruits & grains

• 7 calories per gram

• ~ 100 - 150 calories per can of beer or shot of distilled liquor 

• No nutrients



Proof

• Distilled alcohol beverages
• Rum, gin, scotch, vodka 

• Proof = 2 times % of alcohol by volume

• 200 proof = 100% alcohol

• 70% alcohol = 140 proof



What is a “Drink”

• ½ oz. of Alcohol = a drink

• 14 grams of alcohol

• 1 ½ oz shot of hard liquor

• 4 oz glass of wine

• 9 oz wine-cooler

• 12 oz beer



How many “drinks”?



How many “drinks”?



Alcohol & Calories

• 1g of alcohol = 7 calories

• Standard drink = 14g  98 calories

95 cals 150 cals 650 cals



275 cals
275 cals

275 cals
275 cals

150 cals 150 cals 150 cals 150 cals 150 cals
150 cals

2000 cals



Alcohol Use

• Responsible Use

• Rules

• Control

• “Never let what you want at the moment get in the way of what you 
want most.”





Binge Drinking

• MEN
• 5 or more drinks in one sitting in the previous two weeks

• WOMEN
• 4 or more drinks in one sitting in the previous two weeks



• 12% ABV x 24oz can

=

(5% ABV x 12oz can) x 5 cans

=

Binge Drink



Alcohol Misuse

• Planning on getting “wasted”

• Giving in to peer pressure

• Unpleasant consequences
• One or domains

• Disruption of relationships & routines 

• Regrets

• Black outs



Intoxication

• Can intoxication occur without feeling drunk?

• Tolerance

• Mood

• Drug interaction



Expectancy
• Thinking vs. Drinking

https://www.youtube.com/watch?v=8EWqy6MGpxo


BAC

• BAC calculator

• Which description is most appealing and why?

• How many drinks is that achieved?

• What happens if one continues to drink?

https://www.lifeloc.com/calculator






Drink “Smarter”

• http://www2.potsdam.edu/hansondj/HealthIssues/1100827422.html

http://www2.potsdam.edu/hansondj/HealthIssues/1100827422.html
http://www2.potsdam.edu/hansondj/HealthIssues/references/1100827422.html#1
http://www2.potsdam.edu/hansondj/HealthIssues/references/1100827422.html#1




Oxidation

• Constant rate ~ 1/4 - 1/3 oz of alcohol per hour

• Oxidation – Liver = 90%

• Respiration – Breath = 8%

• Perspiration – Sweat = 2%





Alcohol Metabolism



Absorption

• Number of drinks consumed

• Speed of consumption

• Presence of food

• Gender

• Body Size



Alcohol Posioning

• Blackouts

• Passing Out

• Recognized when someone is “wasted”
• Passed out & unable to be wakened

• Skin is clammy, pale, & bluish

• Breathing is slow (gasping or snoring)

• Vomited while passed out

• Call 911



Cost of Alcohol Abuse

https://law.wisc.edu/wapp/burden_of_alcohol.html

https://law.wisc.edu/wapp/burden_of_alcohol.html


Help

• National Addiction help - 855-786-7378

• Local AA hotline – 414-771-9119

• UW Colleges resources for AODA & Sexual Assault

http://www.uwc.edu/students/handbook-policies/resources-alcohol-and-other-drug-abuse-aoda-and-sexual-assault


Work Groups

• MAN - Phoenix
- History of Alcohol in America



Work Groups

• BRN - Bluegolds
- Alcohol and Society



Work Groups

• MNT - Buccaneers
- The Physical Effects of Alcohol



Work Groups

• FOX - Titans
- Legal aspects of alcohol (alcohol and crime, underage, taxation)



Work Groups

• FOX - Cyclones
- Alcohol and academics/school performance and employment



Work Groups

• BRN - Chargers
- College & University Students and Alcohol Use



Work Groups

• MNT - Phoenix
- Alcohol Consumption Patterns of Women



Work Groups

• MAN - Blue Devils
- Alcohol and the Family



Homework due 10/3

• After reading through the chapter yourself and after the class 
discussions answer four (4) of the discussion questions on page 380 
of your textbook (don't select question #3).

Answer each question thoroughly in complete sentences and 
paragraphs. Type up your responses. Each question should be 
answered in about a half to a full page. Please limit your complete 
assignment to no more than 5 pages (double spaced, 10 - 12 font 
size, Times New Roman, Ariel, or Calibri font.

Reference and cite at least one additional outside source of 
information to further explain your answer to a question.


